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Rezumat

In conditiile economiei de piatd, este foarte important de a te evidentia pe pietele
concurentiale. Succesul produselor si respectiv al agentilor economici, care le comercializeaza, nu
poate fi asigurat numai prin calitatea produselor, proiectarea lor ireprosabild sau masuri de
management financiar, este nevoie si de o imagine exterioara a produsului atractiva.

In aceste conditii se evidentiazd rolul design-ului ambalajelor. Conform literaturii de
specialitate, ambalajul este invelisul exterior al unui produs destinat vanzarii-cumpararii si
constituie un important promotor al comercializarii, denumit la mod figurat vanzatorul mut.

Ambalajul face legitura dintre producator si consumator, protejind si pastrind produsul
proaspat si intact pind la destinatie, astfel este o tema actuala de cercetare si deschisa pentru noi
tehnologii, tendinte si materiale.

Pentru realizarea acestui proiect s-au urmarit urmatoarele obiective:

- Obtinerea unui ambalaj ecologic reciclabil

- Elaborarea unei forme noi pentru industria de ambalare a cerealelor

In primul capitol s-a descris pe scurt, din diferite surse, istoricul ambalajelor si evolutia lui in
timp, modificindu-se in conformitate cu cerintele de piata.

Capitolul doi descrie compartimentul analitic si analiza analogilor. Se relateaza despre
asptectele de baza, functia, materiale utilizate, metode si tehnici de ambalare etc.

Capitolul trei contine informatii din domeniul ergonomic si descrie tangenta proiectului
cu termenii ergonomici. Este relatat pe scurt despre functie, structurd si forma, in estetica
industriald. Antropometria mainii este unul din factorii de la care se porneste proiectarea unui
ambalaj, in special cel care are legatura directd in utilizare cu mina omului. Si desigur norme
de mentinere a calitdtii produsului ambalat.

Astfel, putem spune cd ambalajul este mai mult decat un component al produsului, el este un
produs de sine statator, care necesita o deosebita atentie in proiectare, si de modul cum va fi

acesta conceput va depinde soarta produsului ambalat.



Summary

In the market economy, it is important to highlight your competitive markets. The
success of the respective products and businesses, selling them cannot be ensured only through
quality products, their flawless design or financial management measures is needed and
attractive external appearance of the product.

In these conditions highlights the role of packaging design. According to the literature,
packaging is the outer shell of a product for sale-purchase and is an important promoter of trade,
figuratively called the silent seller.

Packaging connects producers and consumers, protecting and preserving fresh and intact to the
destination, so it is a current research topic and open to new technologies, trends and materials.

For this project the following objectives were pursued:

- Obtaining an ecological recyclable packaging
- Develop a new form of cereals for the packaging industry

The first chapter briefly described from various sources, history and evolution of the
packaging while, change is in line with market requirements.

Chapter two describes the analytical department and analogs analysis. It tells about
features of basic function, materials used, packaging methods and techniques.

Chapter three contains information concerning ergonomics and ergonomic terms
describing the project tangent. It is narrated briefly function, structure and form, the industrial
aesthetic. Anthropometric hand is one of the factors which starts designing a package,
particularly one that has a direct connection to use with human hands. And of course rules to
maintain the quality of the packaged product.

Thus, we can say that packaging is more than just a component of the product, he is a
standalone product that requires special attention to design, and how it will be developed will

depend on the fate of the packaged product.



